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To enhance awareness of emerging health communication and marketing scientific knowledge, the 

Science Team in the Office of the Associate Director for Communication at the Centers for Disease 

Control and Prevention frequently undertakes an extensive scan of the expert literature.  Recent 

publications with particular relevance for the public health communication community are detailed here. 
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citation.  In some cases, however, the DOI hyperlink will not work or the publisher charges for the 

article.  The help of your local library staff may be required in such circumstances to secure access to 

some publications.   

Please share your comments or questions with us.  Contact HCSD@cdc.gov. 

 

https://ac.els-cdn.com/S0277953617306081/1-s2.0-S0277953617306081-main.pdf?_tid=0628ba24-0513-11e8-903d-00000aacb362&acdnat=1517244170_104c411d2de4792ced3b7a294eafd867
http://journals.sagepub.com/doi/pdf/10.1177/0890117116671082
http://journals.sagepub.com/doi/pdf/10.1177/1062860617751639
https://ac.els-cdn.com/S0140197117301859/1-s2.0-S0140197117301859-main.pdf?_tid=5ad75d32-0513-11e8-b5e5-00000aab0f02&acdnat=1517244312_ab32683e125664802873327c5dd0b3a7
http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/01/12/tobaccocontrol-2017-053936.full.pdf
http://onlinelibrary.wiley.com/doi/10.1111/dar.12653/epdf
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1242040?needAccess=true
mailto:HCSD@cdc.gov


 

Health Communication Science Digest January 2018 (Vol. 9, Issue 1e) 2 
 

 

 Kim, S., & So, J. (2018). How Message Fatigue toward Health Messages Leads to Ineffective 

Persuasive Outcomes: Examining the Mediating Roles of Reactance and Inattention. J Health 

Commun, 23(1), 109-116. doi:10.1080/10810730.2017.1414900 

 Mitchell, K. C., Ryan, P., Howard, D. E., & Feldman, K. A. (2018). Understanding Knowledge, 

Attitudes, and Behaviors Toward West Nile Virus Prevention: A Survey of High-Risk Adults in 

Maryland. Vector Borne Zoonotic Dis. doi:10.1089/vbz.2017.2188 

 Nabi, R. L., & Myrick, J. G. (2018). Uplifting Fear Appeals: Considering the Role of Hope in 

Fear-Based Persuasive Messages. Health Commun, 1-12. doi:10.1080/10410236.2017.1422847 

 Nguyen, M. H., Smets, E. M. A., Bol, N., Loos, E. F., & Van Weert, J. C. M. (2018). How 

Tailoring the Mode of Information Presentation Influences Younger and Older Adults' Satisfaction 

with Health Websites. J Health Commun, 1-11. doi:10.1080/10810730.2017.1421729 

 Ratcliff, C. L., Kaphingst, K. A., & Jensen, J. D. (2017). When Personal Feels Invasive: 

Foreseeing Challenges in Precision Medicine Communication. J Health Commun, 1-9. 

doi:10.1080/10810730.2017.1417514 

 Scully, M., Brennan, E., Durkin, S., Dixon, H., Wakefield, M., Barry, C. L., & Niederdeppe, J. 

(2017). Competing with big business: a randomised experiment testing the effects of messages to 

promote alcohol and sugary drink control policy. BMC Public Health, 17(1), 945. 

doi:10.1186/s12889-017-4972-6 

 Shi, J., Poorisat, T., & Salmon, C. T. (2018). The Use of Social Networking Sites (SNSs) in 

Health Communication Campaigns: Review and Recommendations. Health Commun, 33(1), 49-

56. doi:10.1080/10410236.2016.1242035 

 Vijaykumar, S., Nowak, G., Himelboim, I., & Jin, Y. (2018). Virtual Zika transmission after the 

first U.S. case: who said what and how it spread on Twitter. Am J Infect Control. 

doi:10.1016/j.ajic.2017.10.015 

 Walther, J. B., Jang, J. W., & Hanna Edwards, A. A. (2018). Evaluating Health Advice in a Web 

2.0 Environment: The Impact of Multiple User-Generated Factors on HIV Advice Perceptions. 

Health Commun, 33(1), 57-67. doi:10.1080/10410236.2016.1242036 

 Willoughby, J. F., Niu, Z., & Liu, S. (2018). Assessing the Potential Use of Narrative and the 

Entertainment Education Strategy In an mHealth Text-Message Intervention. J Health Commun, 

23(1), 20-27. doi:10.1080/10810730.2017.1396628 

 Yoo, S. W., Kim, J., & Lee, Y. (2018). The Effect of Health Beliefs, Media Perceptions, and 

Communicative Behaviors on Health Behavioral Intention: An Integrated Health Campaign Model 

on Social Media. Health Commun, 33(1), 32-40. doi:10.1080/10410236.2016.1242033 

 Young, B., Lewis, S., Katikireddi, S. V., Bauld, L., Stead, M., Angus, K., . . . Langley, T. (2018). 

Effectiveness of Mass Media Campaigns to Reduce Alcohol Consumption and Harm: A 

Systematic Review. Alcohol Alcohol. doi:10.1093/alcalc/agx094 

 

 Xu, Z., & Guo, H. (2018). Advantages of Anticipated Emotions over Anticipatory 

Emotions and Cognitions in Health Decisions: A Meta-Analysis. Health Commun, 1-8. 

doi:10.1080/10410236.2018.1434738 

 

 

 

 

 

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the 

Associate Director for Communication (OADC) staff to provide current awareness of the public health 

communication literature.  An article's inclusion does not necessarily represent the views of the Centers for Disease 

Control and Prevention nor does it imply endorsement of the article's methods or findings.  OADC, CDC, and DHHS 

assume no responsibility for the factual accuracy of the items presented.  The selection, omission, or content of items 

does not imply any endorsement or other position taken by OADC, CDC, or DHHS.  Opinions, findings and 

conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly 

their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS.  References to 

publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply 

endorsement by OADC, CDC, or DHHS.  

 

http://www.tandfonline.com/doi/pdf/10.1080/10810730.2017.1414900?needAccess=true
http://online.liebertpub.com/doi/pdf/10.1089/vbz.2017.2188
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2017.1422847?needAccess=true
http://www.tandfonline.com/doi/pdf/10.1080/10810730.2017.1421729?needAccess=true
http://www.tandfonline.com/doi/pdf/10.1080/10810730.2017.1417514?needAccess=true
https://bmcpublichealth.biomedcentral.com/track/pdf/10.1186/s12889-017-4972-6?site=bmcpublichealth.biomedcentral.com
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1242035?needAccess=true
https://ac.els-cdn.com/S0196655317312117/1-s2.0-S0196655317312117-main.pdf?_tid=37d4c426-0524-11e8-898d-00000aacb35f&acdnat=1517251555_8a1abb77056a8c954ce5b62e341bcfbb
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1242036?needAccess=true
http://www.tandfonline.com/doi/pdf/10.1080/10810730.2017.1396628
http://www.tandfonline.com/doi/pdf/10.1080/10410236.2016.1242033?needAccess=true
https://watermark.silverchair.com/agx094.pdf?token=AQECAHi208BE49Ooan9kkhW_Ercy7Dm3ZL_9Cf3qfKAc485ysgAAAcYwggHCBgkqhkiG9w0BBwagggGzMIIBrwIBADCCAagGCSqGSIb3DQEHATAeBglghkgBZQMEAS4wEQQMS6SGgdUDe0uFGd4MAgEQgIIBeW_PsCL496EnaXEEVb8BeBlekMQ27NA-QgmBc09vLTswTmrv1aROUTJgMsBRskmUfufxXMEezs56CkvVvgB8ReUhmQxkOjkBSo9PnEgjt42VMMbK9lUddrAwqwWXja8cu5JMsI1gTjJkW2FIcO13lXodXGTnEqtokTtJoH7Aa6Gmv9uYGonQzxtrMZEJqU2R_Ctetub6hJGm5dCaVxSORc0T6yRQ2qnqprTAbA-itOtzmpVf_SreT9zzgb9bGuNhmjw-zZp6st7EB26xWlxEquflBh1pXCZfHHlQGOHldDjpIHqz4XnQTPh0xqpYigNCDHNpK59QYDMCE6cT44xGvryVVwpdovBnLhX6Uoa1tkILwrxKCcA-dwPMwqZ72x1r9-z6yyHChOta1G42fKCKSC6YEQK3n_TJH21A0tJ6U1wgS2Cvj5wsIysgWbi8pFaHGx23FPSrE1B8EgLoJd2c93fDK-s8kKxQA6f5auKh4Z0tfmhK9q8nx77q
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2018.1434738?needAccess=true


 

Health Communication Science Digest January 2018 (Vol. 9, Issue 1e) 3 
 

 

 


